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With the development of tourism, postcards from the initial cheap and reliable
communication tools gradually become rich commercial value and humanism tourism
souvenirs, its value and functional attributes change. Tourists in the modern society
are more flexible and selective in the consumption of tourist postcards, which will
take tourist postcards as the important part of the tourism experience and regional
cultural identity.. Xiamen is one of the earliest trading ports, the long-standing culture
of postcards. With Xiamen tourism development and tourism souvenir market
continues to grow, the travel Postcard market rises, in a large number of entrepreneurs
to promote Xiamen tourist postcards in the amount of content and have new change,
has been welcomed by the vast numbers of tourists, Xiamen has therefore been called
the postcard most of the city.
The research from the angle of history, culture and design of Xiamen tourism
postcards were analyzed and discussed, combing the Xiamen each stage of modern
travel Postcard development situation and characteristics, focuses on the analysis of
the design of the status quo and trend. By the Xiamen tourism postcards in the
regional culture, visual elements, design and material using analysis of the status quo
summary, pointed out the trend of diversified development of Xiamen tourism
postcards content, style design, marketing strategy and technical means and features.
Finally, to Xiamen tourism postcards of the consumer market characteristics, and
visitors to Xiamen tourism postcards consumer preferences for questionnaire and
combines the survey results and Xiamen travel Postcard development trend, put
forward to "attractions combined type" and "Cats" culture and "I love Xiamen" as the
theme of the three sets of Xiamen tourism postcards proposal and practice, in order to
further tap the Xiamen travel Postcard commercial value, artistic value and cultural
value, to meet the public for travel Postcard new aesthetic taste and spiritual needs,
and subsequent designers and to provide reference.
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第一个发行明信片的国家是奥地利。这大大激励了其他国家。德国于 1870 年 7
月开始发行。英国于 1870 年 10 月加入。欧洲和加拿大也于 1871-1873 年发行官
方明信片。
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